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Deconstruct Wang Chen-Ming Phenomenon with
Agenda-building Theory

Abstract

The research probed into the overseas Wang Chen-Ming Phenomenon at 2006, through
the agenda-building model of main medias to analyze the influence of trans-medias. It takes
sport stars as subject with the viewpoint of reports in agenda -building models and anatomize
the cause and effect of Wang Chen-Ming Phenomenon ,finally, it verified that the influence
of audience existed in the interaction of medias. The research evaluates the medias by content
analysis method and looks into directions, contents of the reports in various kinds of medias.
As the result, each media reached the Saturation Coverage. It shows that Wang exposed on
the first page over 25 times, especially 15 times of Apple Daily and the average of 3.5~4
items and 60 seconds among electronic news during October 2006 till January 2007. From
the best-selling goods endorsed by Wang, we knew the news framing set by medias get most
efficiency with everlasting priming, even extended the Wang Economics .But it can't
cultivate a sport star in a short time, overly reports precipitated audience into consume and
wear out the brand value of  Wang Chen- Ming .The medias should do justice to its own

value, not sharply reduce the invisible value of sport stars.
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