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Step 1:
Concrete Experience
(Students attend the game
and conduct participant
observation)

Project Steps and Student Tasks

Step 2:
Reflective Observation
(Students reflect on,
document, and discuss
the experience)

Step 3:
Abstract Conceptualization
(Students think abstractly
and provide explanations
for what they observed)

Step 4:
Active Experimentation
(Students develop strategy
recommendations &
future research ideas)

Participant observation of
team’s marketing strategy:
* Products & services

* Branding

* Promotions

* Pricing

Participant observation of

consumers & environment:

* Relevant actors & groups

* Activities being performed

* Physical objects

« Situational influences

* Atmospheric & sensory
elements

Self-reflection of personal
experience:

* Thoughts & feelings

* Interactions

* Expressions

* Behaviors

Documentation of findings:
* Field notes

* Photographs

* Pamphlets & programs
* External data sources

Discussion of findings with
group members & professor

Coding field notes:

* Labeling/categorizing
observations

* Identification of internal,
external, & environmental
influences on consumer
behavior

Preparation of written report:

« Explanations of observations
in relation to course
concepts

* Reliance on terminology
from class

* Documentation of examples

Preparation of written report:

* Develop recommendations
for adjustments to the
team’s marketing strategy
based on findings

* Develop future research
ideas to inform
development of team'’s
marketing strategy

Delivery of group presentation:

* Present ideas and solicit
feedback and evaluation
from classmates and
professor

Source: https://doi.org/10.1080/10528008.2018.1437354
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