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Abstract

The purpose of the study was to investigate the differences and
relationships among the Folk Sport Event Participants’ motivation,
satisfaction and revisit intention. This study selected the participating
visitors of the 2009 Dragon Boat Festival of Chiayi County. The data
analyzed in this research were acquired by questionnaires. Out of the
500 questionnaires distributed, 455 valid copies were collected,
reaching to the rate of 91%. Descriptive statistics including frequency
distribution percentage, mean and standard deviation, one-way
MANOVA, scheffe’s methods, path analysis and canonical correlation
were utilized to analyze the data. The results were as follows.

1. There were significant differences in participants’ motivation of
the different age, education, job, income.

2. There were significant differences in participants’ satisfaction of
the different age, job, income.

3. There were significant differences in participants’ revisit intention
of the different education, job.

4. Motivation has positive effect on satisfaction, motivation has
positive effect on revisit intention, satisfaction has positive effect
on revisit intention.

5. There were canonical correlation in motivation, satisfaction and
revisit intention.

Keywords: Sport Tourism, motivation, satisfaction, revisit intention,
the Dragon Boat Festival
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