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charged Admission, licensedpro
ducts and services. and foodse
rvice and souvenir concessions )
< External source ( sponsorship )
iPratzmark-%&Frey ( 1989 ) 3533 -
1984 8- 8K B S iR < ik [Tl N
R
= Product Exclusivity
ciUse of Marks and Designations
< Public Relations and Promotiona
10pportumities
= Access to Olympic Archives
s Olympic Merchandise and
Premiums
& Tickets and Hospitality
~~ Anvertising Options
% On-Site Participation
& Research
= First Right of Negotiation for

the Next Quadrennial
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Kodak, VISA, 3M. Panasonic,

K@ -+ Coca-Cola,

Phillips A.G., Brother. Time-
Sports Illustrated. and Federal

Express.

< Wilkinson ( | = <-K) FEaE<ddg
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= to demonstrate good citizenship

cito demonstrate commitment to
the community

«.to generate positive visibility to
increase sales

< to generate favorable media
interest and publicity

v to comfete with other companies
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