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Abstract

The purpose of this study discussed the qualities
attributies of the physical course based on Kano-Model. How
to promote the student’s learning performance 1is very
important in physical educational field. If we can find the
related factors of influencing students’learning satisfaction,
that will let students’ course choosing more eagerly and
promote the student’s learning performance. In this study, we
applied the Kano’s two-dimension model to design the
questionnaire collecting the related requirements about the
physical course. The collecting data included the positive and
negative answers. The purpose of the data analysis is to
understand students’ course choosing motivation and
requirement quality of the physical courses.

The Kano’s model classify the quality attributes as
must-be quality, one-dimensional quality, attractive quality,
indifferent quality and reverse quality. The results of this
study showed that (1) 3 items were <classified as
one-dimensional quality, 7 items were <classified as
indifferent quality in the course content. 6 items were
classified as one-dimensional quality, 4 items were classified
as indifferent quality in the teaching method. AIl 5 items were
classified as indifferent quality in the on-line teaching. (2)
There were statistically significant differences between
students with different grades for some quality attributes in
the teaching method. (3) This study used the Matzler's quality
improvement index to calculate the extent of satisfaction and
extent of dissatisfaction. (4) According to the result of this
study, we proposed some strategy to raise the satisfaction of

physical course.
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