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Abstract

In recent years, various countries strove for to sponsor
the Mega-sport event, It is for the urban marketing increased
the tax revenue to raise the economy, and encourage the
people’s faith.

Because of the sponsor Mega-sport event may from the
political economic and social benefit, the three dimensions to
inspect overall benefit present. However, even if from past
literature discovered that conducts in the Mega-sport event 's
successful case, not only molds the urban new scenery and the
image function, but also has included wurban landscape,
transportation reorganization and the environmental pollution
improvement. In the other hand also achieve city leader's
political prestige and performance.

Kaohsiung city sponsor The World Games 2009, this
study wants to approach the visitor’s Cognition. After
literature review, This study used questionnaire to investigate
by random sampling way. Totally, get 663 questionnaires back
after investigates 700 vistors. The statistical method using t-

test One-way ANOVA, Canonical Analysis, cluster analysis.

after analysis this research has the following discovery:
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. The most of tourists think can know the non-Olympic
Games movement project are the highest agreement degree
in the benefit Characteristics.The next best thought which

was the city-image and the Awareness.

. The research discovered that the dimensions exit 1in

politics economy and the social benefits all has
significance level,also have the interactive relational
influence to each dimension .

. According the t-test, discovery sex factor to the different
benefits didn’t appear significance level. but the marriage
factor appear significance level to “unity consciousness”,
“the urban marketing” and “the economy inspires” three
items.

. Different age, educational level, occupation, monthly
income, residence and other variables on the "ruling
ability" and "city marketing" have a significant positive

correlation.

. Different benefit correlation between the dimensions are

significant positive correlation, only the "sense of unity"
and "environmental burden"; "city marketing" and
"economic boost"; "city marketing" and "environmental
burden" not significantly related, showing visitors the
concern may be due to a difference because the focus of

attention.
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6. The use of cluster analysis can be divided tourist into
"Urban excellent model" "Sport supporting model" and
"Urban landscape mode."

7. The research discovered that the “Urban excellent model”
have a significant positive correlation to the overall
benefit dimensions," Sport supporting model " and " Urban

"

landscape mode " is only an issue of concern in which they
show a close relationship exists.
According to the result, not only organize Mega-sport

event will be on the proposal, but also offers suggestions for

future research on this topic.

Keyword: Mega-sport event, benefits and effects of event
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6 100,000 .0000 .00000
7 1776 .58556
1 20000 .2240 .60224
2 20001-40000 .0014 .48018
3 40001-60000 .0884 .54486
4 60001-80000 .1200 .47937 3.575
.002
%k sk

5

.8214 .70289

80001-100,000

6 100,000 8750 .17678
7 .1084 .51582
1 20000 .2023  .74872 1.747 .108
2 20001-40000 .0534 .52746
3 40001-60000 .1280 .63737
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4 60001-80000 4.3600 .55000
5
0000 .50000
80001-100,000
6 100,000 7500 .35355
7 1582 .61016
1 20000 4913 .56154
2 20001-40000 4.1011 .47048
3 40001-60000 4.1707 .57852
4 60001-80000 4.4200 .55302 9 454
000
5 k sk ok
2857 .48795
80001-100,000
6 100,000 .0000 .00000
7 2270 .55306
1 20000 5217 .72027
2 20001-40000 3.7275 .60791
3 40001-60000 3.7317 .60064
4 60001-80000 3.5900 .68420 5.159
000
sk ok ok
5
2143 .79620
80001-100,000
6 100,000 2500 .70711
7 8635 .65157
1 20000 7168 .74072 6.149  .000
2 20001-40000 3.7416 .58579  ***
3 40001-60000 3.6951 .73285
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1.0103

4 60001-80000 3.6000
6
5
7857  .94017
80001-100,000
1.2374
6 100,000 8750
4
7 8890 .70219
1 20000 1830 .60298
2 20001-40000 4.0449 .60691
3 40001-60000 4.2846 .54715
4 60001-80000 4.4267 .46667
3.161
s . 005
2381 .53452
80001-100,000
6
.0000 .00000
100,000
7 1854 .65214
1 20000 2682 .55800
2 20001-40000 4.0528 .49690
3 40001-60000 4.1415 .49639
4 60001-80000 4.1760 .45578
3.291
5 003
0286 .76966 *
80001-100,000
6
9000 .14142
100,000
7 1306 .52826
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* p<0.05; ** p<0.01; *** p<0.001

4-5-6
p 0.01
20000

20000

p 0.001
20000

20001-40000 40001-60000

20000
20001-40000 40001-60000
p 0.001
20000
P 0.001
20000
20001-40000 40001-60000
20000

40001-60000

20001-40000
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20001-40000

20000

100,000
20001-40000
100,000
0.01
20000
20000



20001-40000

4-5-7
4-5-7
F P

1 4.1800 .57826
2 4.1169 .53803
3 4.1738 .54839 .399 .754
4

4.1875 57721
1 4.1458 52718
2 4.0423 .49916
3 4.1115 .55278 1.131 .336
4

4.2344 .66124
1 4.1833 .68885 1.117 .342
2 4.0654 .61439
3 4.1549 .62406
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.2813 .48197
.3625 .57964
.1423 .58148
3.733
.2708 .53570 011
*
.4063 .55434
.6104 .71655
.8154 .64741
3.219
.6814 .65630 .022
*
.0000 .60553
.6625 .76054
.9654 .60501
7.500
.6914 .72770 .000
sk ok ok
L1875 .69821
.1833 .55484
.1692 .63524
1637 .61937 .241 .868
L2917 .72903
.2100 .59174 .747 .524
.1400 46165
.1325 .53094
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4.2125 .52899

*

0.5

p<0.05; **

4-5-7

p<0.01; ***
0.01
p
2005
4-6-1
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p<0.001

0.001



4-6-1

1.0

0.7-0.99

0.4-0.69

0.1-0.39

person

4-6-2

Person

0.187
0.552

0.442

4-6-2

187 %% 1

L552%% .442%%* 1

* p<0.05; ** p<0.01; *** p<0.001
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0.5

4-6-3
1

355

1
% %
.248 4231

1
* % * %
271 .393 .343
1
* % * % * %
164 190 .099
.001 1

* % * % *
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.097 .095 .506

072 -.048 1
* * * %
312 .234 .247 .168
.568 9 * * 1
* % * % * % * %
482 .497 .324 314 .193 126 .388
% % % % * % * % * % % % % %

p<0.05; ** p<0.01; ***  p<0.001

1 2.
3 4. 5
7. 8. 2000
2007
200
K-mean 2007
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4-7-1

F
159 265 258
4.46 3.78 4.39 154.141 .000
4.44 3.75 4.29 139.705 .000
4.53 3.79 4.30 96.951 .000
4.74 3.97 4.32 123.327 .000
3.14 3.53 4.19 204.214 .000
3.03 3.56 4.34 323.274 .000
4.44 3.74 4.47 159.125 .000
4.45 3.80 4.35 142.083 .000
*  p<0.05; ** p<0.01; *** p<0.001
4-7-1 4-7-2
ANOVA F
81
268
4-7-2
F
181 81 268 133
4.46 3.48 4.01 4.48 128.288 .000
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.39 3.49 3.93 4.45 122.742 .000
.32 3.49 4.04 4.52 67.150 .000
.42 3.91 4.01 4.78 106.188 .000
.29 3.10 3.77 3.12 196.041 .000
.46 3.21 3.81 3.00 267.977 .000
.60 3.49 3.94 4.47 140.912 .000
.46 3.45 4.00 4.44 146.863 .000
* p<0.05; ** p<0.01; *** p<0.001
Wilk’s Lambda
4-7-3
4-7-1
4-7-3
1.618 1.403
46.4
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53.6 100

0.786 0.764

Wilk’s Lambda 0.159 0.416
1207.406 575.607

.000 .000
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Pearson

0.05 4-8-1
4-8-1
Pearson
0.18
50.3 56.6 59.5
0.033%
67.3 57.9 68.4
20 21-30 21-30
0.001**
34.6 28.1 34.2
0.000***
52.2 54.0 44 .6
0.000***
52.2 32.3 33.1
20000 20001-40000
0.000***
39 35.7 39
0.014%*
64.2 59.6 57.6
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*

p<0.05; ** p<0.01; *** p<0.001

4-8-2 F
4-8-2
F

4.0303 3.7733 3.6973 308.220%**
Scheffe’s 1 > 3 > 2

2.1958 2.0417 1.9542 235.163**%
Scheffe’s 3> 2 > 1

3.6250 3.8111 3.7155 301.783**%
Scheffe’s 3 > 1 > 2

p<0.05; ** p<0.01; *** p<0.001
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F 4103.357 P 0.000
P<0.001 Adj-R*?
0.98 98 % 4-9-1
4-9-1
T P
-0.97 -0.118 0.906
5.769 249 34.918 .000
5.059 214 31.058 .000
2.443 121 19.407 .000
2.237 098 15.658 .000
4.893 256 39.580 .000
4.659 263 40.888 .000
3.160 152 22.077 .000
6.833 283 40.912 000
Adj-R* 0.98 F 4103.357 P<0.001
*  p<0.05; ** p<0.01; *** p<0.001
4-8-2 F
4.116 P 0.000 P<0.001
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Adj-R*  0.138

4-9-2 B3 PB5 PB6 PS8
4-9-2
T P

5.207 2.774%*%* .006
473 155 1.898 .060
.348 121 1.375 171
-.508 -.258 -3.137** .002
-.040 -.016 -.185 .853
-.536 -.225 -2.868*% .005
-.424 -.205 -2.678** .008
-.147 -.060 -.726 .469
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551 185 2.367 019
Adj-R?=0.138 F=4.116 P<0.001
* p<0.05; ** p<0.01; *** p<0.001
4-9-3 F 0.174 P
0.994 P>0.05
Adj-R*  -0.29
4-9-3
T p
4.128 1.993% 0.047
-.097 -.026 -.287 174
263 .070 776 439
110 037 470 .639
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-.081 -.023 -.264 .792

075 020 286 775
-.093 -.029 -.412 681
-.014 -.004 -.049 961
-.066 -.018 -.208 .835
Adj-R*=-0.29 F 0.174 P=0.994

* p<0.05; ** p<0.01; *** p<0.001

4-9-4 F 0.998 P
0.000 P<0.000 Adj-R?
0.000
4-9-4
T P
5.015 4.048*** .000
-.304 -.126 -1.523 .129
.052 .021 .246 .806
-.041 -.020 -.271 .787
.374 .158 1.947 .053
.074 .030 .466 .642
-.134 -.0061 -.936 .350
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.049 .023 .302 .763
-.167 -.068 -.840 402
Adj-R*=0.000 F=0.988 P=0.446
* p<0.05; ** p<0.01; *** p<0.001
pe PB7
4-10-1
4-10-1
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21~30
20,001 ~40,000
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1992

2002
31(4) 17-22
2004 2008 (5-18)
2009 100
82-87
2008 2008
167-178
2004
2004
( 119-128)
2006
2009
1-13
2008 7
99-103

2008 2008
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933-945)
2009

2006

2003

2006

2002
10 195-202
2007 75
110-115
2004 2011
6 263-275
2000 1999 46
5-6
[KOC-CNA]
2009-07-26
http://wg2009.pts.org.tw/detailc.php?id=449
2002
62(5) 163-167
2006
20(2) 65-74
2008

125



2008

889-898
2008
- 2009
2007
36(4)
2009
4 2 125-140

2006 2006

2004
2002
31(3) 17-26
1996 1994
( ) 2 61-67
2000
11(1) 21- 26
2004 / 16 15 15 2009
34 2004/06/14

http://www.ettoday.com/2004/06/14/733-1644241.htm
2007

88 109-115

1988 17(4)
23-28
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1986

2005

2007 2009

2006

2002 2010

2009
101 27-32
1977
2006
10 272-279
2001

2007
Sheffield

2003

I 169-188

2(7) 92-97
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