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Abstract

The purpose of this study was to explore spectator motivation, team identification, and
purchase intention of college students who watch National Basketball Association games.
Questionnaire consisted of “Scale of NBA spectator motivation,” “Scale of consideration
for team support,” “Scale of team identification,” “Scale of purchase intention” were
administrated to collect data from college students enrolling in universities located in
Taichung city of Taiwan. 440 questionnaires were distributed while 398 were valid
responses corresponding with a 90% return rate. After the analysis, the results of study
indicate that most of the respondents were male senior students (81.4%), who own
5001-7500 monthly allowance (30.7%), watch less than 3 games weekly, and support Los
Angles Lakers. Finally, this study applied AMOS 7.0 to test the relationships among
spectator motivation, involvement, team identification, consideration for team support and
purchase intention. The results show that involvement and spectator motivation indirectly
influence purchase intention via team identification. In addition, consideration for team

support has no significant correlation with identification.

Keyword: NBA, spectator, motivation, consideration for team support, involvement,
purchase intention.
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0.58 0.33 12.63
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4-12

4-12

R? t
NBA 0.74 0.55 12.36
NBA 0.78 0.60 11.92
NBA 0.77 0.59 12.01
NBA 0.79 0.63 11.66
NBA 0.64 0.41 13.10
NBA 0.71 0.51 12.61
NBA 0.70 0.49 12.71
NBA 0.77 0.59 12.06

4-13
4-13

R? t
0.63 0.40 12.61
0.78 0.62 10.40
0.80 0.64 9.95
0.67 0.45 12.20
0.74 0.55 11.28
0.44 0.19 13.55
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4-14

R’ t
0.87 0.76 6.67
0.71 0.51 11.94
0.87 0.76 6.62

NBA

Bagozzi Yi 1988

(Freliminary Fit Criteria) (Overall Model
Fit) (Fit of Internal Structure of

Model)
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.5 .95
4-15

t
X1 .45 10.32 .70 .044
X2 .19 4.53 .87 .044
X3 .55 12.89 .52 .043
X4 .26 7.07 .85 .037
X5 .20 5.43 .88 .038
X6 .68 13.05 .57 .052
X7 .23 8.96 .81 027
X8 18 9.17 .81 .020
X9 31 9.77 .79 .032
X10 .28 10.16 17 .028
X11 22 7.41 .85 .031
X12 .36 11.43 71 .032
X13 .20 7.44 .87 028
X14 41 12.11 71 .034
X15 .19 7.13 .86 027
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0.5 0.95

Hair, Anderson, Tatham Black (1998)

x2 DF =2.143 p =0.000
(GFI) =0.947 (RMSEA) =0.054

(AGFI) =0.920 (NFI)
=0.937 (CFI) = 0.965

(PNFI) 0.723
(PGFI) 0.639
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l. (Chi-Square test) p-value .05
P=0.00
?
2. 3
2.143
x2 df <3
3. Root Mean Square Residual, RMR
0.040
0.1
4. Root Mean Square Error
0.054
of Approximation RMSEA 0.08
5. Goodness of Fit Indices
0.947
GFI 0.9
6. Adjusted Goodness of Fit
0.920
Index AGFI 0.9
7. Comparative Fit Index CFI
0.965
0.9
8. Normal Fit Index NFI
0.937
0.9
9. (PNFI) 0.5? 0.723
10. (PGFI) 0.5? 0.639
3
(Individual Item Reliability)
AMOS
R-Square Squared Multiple Correlation (SMC)
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SMC

(Composite Reliability CR)
CR

0.7 CR
0.7
(Variance Extracted VE)
VE

VE
Fornell Larcker (1981) 0.5
VE 0.5
Fornell Larcker (1981)
4-17
4-17
1 0.5 ?
2 0.7 ?
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40 *

-.01

105

-.08

.68***

AMOS

.39***

.05



SPSS for Windows 10.0
p 0.05 AMOS 7.0
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HI-3

HI1-4 NBA
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HI-6

H2

H2-1

H2-2

H2-3

H2-4 NBA

H2-5
H2-6
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H3
H3-1
H3-2
H3-3
H3-4
H3-5
H3-6

H 4
H4-1
H4-2
H4-3
H4-4
H4-5
H4-6

H5
H5-1
H5-2
H5-3
H5-4
H5-5
H5-6

NBA

NBA

NBA
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H6
H7
H8
H9
H10
H11

NBA
N 324 N 74

1998
2000 NBA

2000

NBA
NBA 3
N 270 N=231 2004
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1-2

NBA
LA Lakers
Boston Celtics Phoenix Suns
M 4.07
M=3.95 3.70

Kevin Garnett, Ray Allen
Paul Pierce

2007-08
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Claire 1997 NBA

135 87-89
NBA (2004) 15 24 75% NBA
2005 7 30 http://www.nba.com.tw
2005 SBL
77 45-50

1995
Jams, F. E., Roger, D. B. & Paul, W. M., 1933

1996
2000
Howard, L.N., & James, H.F., 1996

2005
7(2) 25-35
1997 NBA Basketball
Mark V.,1996
1996 NBA

I 4
2000 2001-2002

2003
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1997

1998

2007

2000

13 4 51-60
1985
2000 SPSS

2007

2002

2006
12(4) 345-369
2006 NBA
40(5) 29-32
2007
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1998 —

2002

2000

— 12 375-381
(1995) WWW

1995

(2004)

(1997)

2006

1994

2002 MediaSport
NBA
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(2001)
30 131-142
1999

2000

6 75-92
1996

2002

1987
1991
2004

2000
2001
2007

(2002)

(1987)

92
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Sessoms, H. D. 1998

11 2 41-59
2005
2006
3 2 86-106

2004
1995 NBAS50
2002
2004

1990

/I 15-29

1997
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2002

2001 2 12 100

32

2004

2005

2001

8-22
2003

2004

1999

1993

1999

2005

La new
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2000

1997

1996
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1990
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