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REF R T ETEAE AR SR A TSGR EY) ) R E Ky © &88(Money) ~
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Abstract

Purpose: The study was based on the psychological perspective to explore how
organizational investments affect personal resource investments, and further obtain the
loyalty. Methods: The purpose of this study was to use the Resource Investments Model
proposed by Okayasu, Nogawa and Morais in 2010 for exploring the relationship between
resource investments and activity loyalty. 357 runners of the 2012 Marathon Activity in Daja
were selected for verifying the validity and reliability of the scale. The data were analyzed by
statistic analysis such as frequencies, means, path analysis using SPSS for windows 12.0 and
AMOS software packages. Results: There were significant effects of the resource investments
recognition by the sponsor vary on the resource investments, and the results of paths analysis
in the model were significant (p< .05). Conclusion: The study suggested that the Resource
Investments Model could be used as a reference for developing strategies of sport

management and tourism relative recreational sport events in Taiwan.
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