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Abstract

The purpose of this paper was to introduce types of the market-
ing channel (or distribution) within the realm of sport marketing and
discuss the establishment of the marketing channel for spectator sport
products. As a result of variety of sport products, the theory of
marketing channels can not meet the needs of sport organizations.
Thus, sport marketers should consider the uniqueness of the sport
product when building the distribution channel(Pitts & Stotlar, 1996).

To build the distribution system for the spectator sport product,
Mullin, Hardy and Sutton (1993) introduced three methods of distribu-
tion channels: sport facility, broadcast networks, and the ticket distri-
bulion'syslem. To be an effective marketing channel, three main
aspects of the sport facility should be noticed: the location of the
facility, the facility layout and the facility image. Through broadcast-
ing by the TV station, a sport product has the chance to be presented
in front of millions of consumers. There are three major ways of
securing a TV time slot for the sport organization; selling the broad-
casting rights,- sell advertising time, and time-buy. Additionally,
consumers are able to purchased tickets easily if tickets are sold via
the ticket distribution agency.

In sum, without the supports of channel intermediaries, compa:
nies are not able to expand the selling opportunities, which leads to
the reduction of sale. Therefore, the importance of the marketing
channel should be paid attention. Several manners of distribution are
introduced and suggestions to establish the distribution channels for

sport marketers are presented.
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