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Effects of Sport Spectators Ethnocentrism and Animosity on
| ntentionsto Watch Televised Games the National Taiwan
College of Physical Education SudentsasAn Example.

Abstract

The purpose of this study was to examine the effects of sport spectators ethnocentrism
and animosity on intentions to watch televised Mgor League Baseball games in Taiwan, and
to approve Mgjor League Baseball contracted with foreign baseball stars to expand global
market via media. The constructed inventory was tested by the principle component
analysis and cronbach’s , and then, data collected from 356 students of National Taiwan
College of Physical Education and applied t-test and regressions to test the hypotheses. It was
found that consumer ethnocentrism and animosity had a significantly negative effect on
intentions to watch televised MLB games pitching by Japanese. In addition, the students had
a significantly higher intention to watch televised MLB games pitching by Taiwanese than

others.

Keywords: Consumer Ethnocentrism, Consumer Animosity, Intentions to Watch Televised

Games.
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2002 (NBA) (Houston Rocket)

10
2003 2006 19
6 2007 ESPN
300
2007 MLB
(Boston Red Sox) 5111 6 5,200
2007 7,500
2007 (MLB) (New York Yankee)
2008 2007 1 30
2007
MLB (Los
Angles Dodger)
Shimp and Sharma (1987) Sumner (in-group)
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(out-group)

(consumer

ethnocentrism) CETSCALE

CETSCALE

2004

Klein, Ettenson, and Morris 1998

(Klein & Ettenson, 1999)
Murell and Dietz (1992)
Wann, Méelnick, Russall,
& Pease (2001)
MLB

Goodger and Goodger (1989)

(cultural consolidators) (Hoffer, 1998)
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2006

MLB
2006 12 1 41
Likert 7
1 7
1 2 ©)
(4)
Shimp and Sharma (1987)
CETSCALE 17
Shimp and Sharma (1987) CETSCALE
(2004) (2004)
17
9
0.5 (Hair, Anderson, Tatham, & Black, 1998)
1.099 64.093%
7 Cronbach’'s o
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Cronbach’'s o .8214
Klein et a. (1998)

Klein, Ettenson and Morris (1998)

(2002) (2004)
9
7
0.5
1.083 74.384% 6 Cronbach’s
x Cronbach’'s o .8831
0.5 1.061 76.395%
Cronbach’'s o Cronbach’s
A .8914
356 SPSS for Windows 10.0
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356 187
(52.5%) 169 (47.5%) 115 (32.3%) 114 (32%)
64 (17.9%) 33 (9:3%) 30 (8.4%)
2.65
5.0 3.05~4.03 3.50 2.6
24 2004
1
R 0.008
(goodness of fit)
0.8%
Klein (2002)
1
-0.105*  -0.093 -0.039 -0.037 -0.175*** -0.195***
F 3.91* 3122 0528 0475 11.175** 14.019***
R® 0008 0006 0.001 0.001 0.028 0.035

P*< .05, P**<.01, P***<.001
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3.38

3.50~4.36 (Klein, 2002) 3.19 2004

Klen
(2002) (2004)
2

-0.021 -0.074 -0.003 0.013 -0.237*** -0.166**
F 0.158 1.928 0.003 0.059 21.035*** 10.026**
0.00 0.053 0.025

R> 000 0.003 0.00

P**<.01, P***<.001

Wann and Branscombe (1993)
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4.40 1.55

5.63 1.25 -14.440***
4.40 155

5.26 1.27 -10.191***
4.40 1.55

4.84 1.22 -5.283***
5.63 1.25

4.84 1.22 11.857***
5.26 127

4.84 1.22 6.502* **

Pr**< 001
(2005)
4
Wann (2001)

(2006)
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5.63 125
4.61 1.30 14.676***
5.26 127
4.44 124 12.401***
4.84 122
4.53 127 6.699***

pP***<, 001

MLB

MLB




3.MLB

MLB

MLB

(M=2.65)
(M=3.38) R?
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(2003) NBA 2007 2
1
http://www.people.com.cn/ BIG5/ channel 4/882/332/3367/200301/27/135314.html
(2007) 7,500 2007 2 1
http://www.rti.org.tw/News/NewsContentHome.aspx 7t=1& Newsl D=58444
(2006) — LANEW

(2004)

25 65-87

(2002) 314 2007 2

2 http://www.newtaiwan.com.tw/bulletinview.j sp?period=314& bulletinid
=8615

(2002)

2007 1 18 MLB ESPN

2007 2 1
(2004) -
23(20) 117-141
(2005)
38(4) 81-92
2006
4 99-111
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